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Exclusion is …

Marketing from your own biases 

or blind spots
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Inclusive marketing deliberately 

uncovers exclusions, allowing 

you to differentiate your 

business and unleash growth.
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Personality Inherent Cultural Organizational Behavioral

Race Gender

Ethnicity

Age/Generation

Sexual Orientation

Gender identity

Gender expression

Physical/mental ability

Appearance

Language/accent

Socioeconomic status

Partner status

Marital status

How we make conclusions

Military/veteran status

Religious

Parental status

Educational

Nationality

Location

Industry

Job function

Markets

Business/division

Manager/

Individual Contributor

Geographic location

Tenure

Position

How we communicate

What we focus on

Task / relationship

How we see ourselves

Group / individual

How we process information

The mental model we use

How much we try to control

How we engage people

How we organize power

How we see time
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Deliberately include, 
so you do not 
accidentally exclude. 
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Inclusive Marketing= 
The New Frontier

of millennials say they'd choose 

an inclusive brand over a 

competitor

of millennials and Gen Z will 

choose one brand over another if 

it demonstrates diversity in its 

promotions

1. Kantar Millward Brown & Unilever analysis of 186 ads, scoring in the top 25% as 
compared to the bottom 25% for progressiveness of main characters, as perceived by 
viewers. 2. Google, LGBT Advertising: How Brands are Taking a Stance on Issues . 3. 
Community Marketing Inc., “Table: Attitudes about Brands & Shopping,” 2012 LGBT 
Community Survey, Nielsen, State of LGBTQ consumer 4. Cause Marketing, citing a study 
by Edelman, January 5 2017 ANA

70%

47%
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How do we apply this to Search?
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1. Find the 

opportunity
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@PurnaVirji Source: Equality Institute Community Marketing & Insights

How will you find (or already found) 

the vendors to help with your wedding 

plans? Please mark all that apply

Search engine (e.g. Google, Bing) 52%

Recommended by friend 48%

Wedding planning website 41%

Recommended by another vendor 32%

Recommended by family 25%

Social media (e.g., Facebook, Twitter) 19%

Wedding show of expo 18%

Pinterest 13%
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Quick reminder … 

You don’t need to have inclusive 

products to do inclusive marketing
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Your creative matters

Lloyds’ Reflecting Modern Britain Report

65% of respondents said they would feel 

more favourable about a brand that tries to 

represent different parts of society. 



Source: Unilever / Ebiquity

80%

Of marketing material 

feature women

4%
Show women in 

aspirational roles

60%
Feature a

female stereotype

76%
believe the way they are portrayed in ads is completely out of touch

0.3%
Show women

as funny

Women face a serious inclusion problem
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42% of Marketing professionals believe the work 

they produce doesn’t reflect contemporary society… 

Marketing Week Nov 2015



Registered

Disabled

Single

Parents*
LGBT 65+ Asian

Mixed/Mul

ti-racial
Black

Percentage in advertising 0.06 0.29 0.06 6.17 2.71 3.86 5.65

Percentage of population in the UK 17.9 25 1.7 17.7 7.5 2.2 3.3
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% in Advertising vs UK Population…and 

they are 

right

*Single parents as a proportion of families with 

dependant children

Lloyds’ Reflecting Modern 

Britain Report 2016
**Report terminology for people with 

disabilities



We need to deliberately 

seek out exclusions-

Whose voice is missing?
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2. Focus on 

Accessibility
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Over 1 billion people 
with disabilities.
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*UK Walk-Away and Click-Away pound studies 

It’s like saying to every 

fifth person who walks in 

your door…  ‘I don’t really 

want your business.’ 

Bert Floyd, 
Team Lead of Assistive Technologies, 

TD Bank, Canada

“

“

If you don’t design for 
accessibility…

@PurnaVirji



@PurnaVirji

Disability is a mismatch between the needs of an individual and 

a product, service, social structure offered. 

- World Health Organization
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=
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26K 13M 8M
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Accessibility for one becomes 
usability for many@PurnaVirji



Four categories of disability to consider
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How accessible is your:

- Website?

- Emails?

- App?

- Spreadsheet?
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Intelligent tech can 

help make a big 

difference
Intelligent tech 

can help make a 

big difference
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Dictate!





https://accessibilityinsights.io/
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Download the eBook for a 

handy step-by-step guide:

aka.ms/accessiblemarketingebook

@PurnaVirji

http://aka.ms/MicrosoftERG
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“If you aren’t building 
accessibility in, you 
are probably building 
it out.”
- Jenny Lay-Flurrie, Chief Accessibility 
Officer, Microsoft



Our collective future is based on 
an inclusive today that we co-create.
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Thank you!

Say hi @purna virji


